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METHODOLOGY & 
APPROACH

Audit social media presence, 
identify problems, goals & 
objectives.

PROBLEM IDENTIFICATION 

STRATEGY DEVELOPMENT

Content strategy, content 
calendar & platform selection. CONTENT CREATION & 

ANALYTICS

Conduct tests on different 
content to find the most 
suitable based on analytics.

Facebook Ads available!!
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linklinklink

https://www.linkedin.com/feed/update/urn:li:activity:7217349422693683200/
https://www.facebook.com/geneonlineasia/posts/pfbid027GqYGUz3ScjckNgByddtdEsrYiF3E39NCzUzZKKfE93pqnLrkeadSMPZPFrfsBq2l
https://www.facebook.com/geneonlineasia/posts/pfbid0pLGsB5diuP2NX5GpzQhPbqKGX5G6vEM7rZaGPXr5VEauzixpNw7pczoSC8EPhm2il


Social Media Management I use the marketing funnel to determine the 
type of content to produce. Then I use 
Bayesian Theorem to quickly update content 
belief, which means that I can efficiently refine 
and optimize content strategies based on 
real-time data and insights, ensuring that our 
content remains relevant and effective at 
driving engagement and conversions.

5 Videos, 5 Articles, 5 podcasts to determine 
whether the content is viable
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x5 Theory Feedback WOM
Market research or consistent feedback loop to 

determine what the audience wants
Utilizing word of mouth, KOLs 

or influencers to promote 
brands

SHIHSTORIES WWW.SHIHSTORIES.COM



Social Media Management
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Fun Fact Friday Campaign
My Fun Fact Friday campaign yielded impressive results. In Week 2, our post on biotech and skincare achieved 
significant success with 721 impressions and a 14.1% engagement rate. Tagging scientists on LinkedIn amplified the 
post’s reach, and the visually appealing infographic format kept the audience engaged for an average of 45 seconds. 
These results demonstrate the effectiveness of leveraging professional networks and creating engaging content to 
boost social media reach.

link

https://www.linkedin.com/feed/update/urn:li:ugcPost:7194583540842295296/?updateEntityUrn=urn%3Ali%3Afs_updateV2%3A%28urn%3Ali%3AugcPost%3A7194583540842295296%2CFEED_DETAIL%2CEMPTY%2CDEFAULT%2Cfalse%29&actorCompanyId=27184556


Social Media Management
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Moderna mRNA Ads Campaign

link

The three-week long campaign leading up to the mRNA 
Innovation Awards. I used different content strategies, 
combined with Facebook Ads, which led to high numbers 
of sign-up rate. 

In week two's content, I used industry KOL's testimonial 
to draw attention to potential competitors, which led to 
449 of click throughs. 

In total, 892 applications were submitted. 

https://www.linkedin.com/feed/update/urn:li:ugcPost:7194583540842295296/?updateEntityUrn=urn%3Ali%3Afs_updateV2%3A%28urn%3Ali%3AugcPost%3A7194583540842295296%2CFEED_DETAIL%2CEMPTY%2CDEFAULT%2Cfalse%29&actorCompanyId=27184556


Social Media Management
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STLI 資策會科法所 Online Forum Ads Campaign 
In each social media copy, I planned and strategized 
content that best attract target audience to sign-up for 
the online forum. 

In total, 800+ people signed up and 400+ people 
attended the online forum. 200+ sumbitted post-forum 
feedback questionnaires.  
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